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( 二) 道家是否 “反传播”的争论







想是积极的。比如余晓莉在其论文 《反传播还是愚民政策? ———试论道家的传播观》中讲到的 “道家

















述道家老子和庄子的内向传播思想，比如发表于 《国际新闻界》2011 年第 6 期的 《内向传播视阈下的
老子自我观的探析》，发表于 《诸子学刊》2015 年第 9 辑上的 《内向传播视阈下的 〈庄子〉“吾丧我”
























老庄作为道家的集大成者，其 传 播 思 想 也 独 具 代 表 性。虽 然 他 们 各 有 侧 重，但 总 体 上 仍 然 秉 承
“守静”“收视反听”的内向传播观，即不受外界干扰，通过自身体悟来完成悟道的过程。
老子认为人需要效法的只是 “自然”，在传播活动中，他也崇尚自然、素朴。因此，他要求传者要
始终保持内在的清净恬淡。他说: “五色令人目盲; 五音令人耳聋; 五味令人口爽; 驰骋畋猎，令人心





















够凭借自我内在稳定有序的信息传输系统，达到 形 神 俱 妙，内 外 和 谐，随 机 应 变。［3］ 庄 子 学 派 认 为，
81




















殆。就如陈静教授指出的，庄子所谓的人有三个层面: “形态的我”“情态的我”和 “真我”。而 “吾”




互联系、互相作用的两个方面层面的 “我”构成: 一方是作为意愿和行为主体的 “主我 ( I) ”，即实
然的自我，亦即当下怀有自我抱负，以自我价值来评判与对待周遭的人与事，充溢着各种喜怒哀乐情












就是 “吾丧我”的过程。因为 “我” ( “主我” ) ，是世俗的且为许多欲念所支配而没有真正自由的自
我，是混俗的自我; 相反，“吾”，则是超脱世俗功利心而达到自由精神的自我，此时的自我是有道的
91
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自我。可见，“吾丧我”以最精炼的方式表达了道家设计的主体道德修炼的过程，即具有道家鲜明特色
的内向传播的理论表征。






奚益? 其形化，其心与之然，可不谓大哀乎! 人之生也，固若是芒乎? 其我独芒而人亦有是芒者乎?”
















保持一定的距离，努力从社会性的存在状态 ( “角色” ) 中超脱出来。［7］












子十分肯定真我的存在，这样的 “吾”不会纠缠于 “物”的关系之中，也不会纠缠于 “社会”的关系
之中; 只有 “吾”，能够做到 “因是因非”。［9］
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( 三) “心斋”“坐忘”: 道家内向传播运作的路径
上文我们谈到 “吾丧我”是一种道家式的内向传播观，这里我们将侧重探讨 “丧我”的途径。在





因此何不回归清静，少私寡欲! 为了回归内在，就需要通过 “心斋”的方式，虚空一切有为法; 其次，
由于一切的内向传播是基于意义又复归意义，而最新的意义，便是记忆 意 义。因 为 有 意 义 世 界 便 有
“我”的意义世界的执念，因此，为了摆脱意义世界对人生的 “桎梏”，庄子学派提出 “坐忘”的手段
来实现丧 “我”现 “吾”，即丧掉假我、俗我回到真我、道我。









正得到了自我。显然， “坐忘”是达 “道”的手段，是 “吾丧我”的 具 体 过 程。坐 忘 之 后 的 我 就 是
“吾”，此时的 “吾”是物自体意义的真我，与道是同一的，达道之人就是丧掉假我、俗我而呈现真我、
回到道我的真人。此时的知才是真知。






























( 四 ) “游”: 道家内向传播的终极目的






实现。而 “吾”与 “我”之分也与 “游”密切关联，因为世俗之 “我”被外物裹挟且陷溺于角色的序
列之中，自然是 “游”不起来。而只有 “吾”才能 “游”，因为 “吾”的 “游”展示了一个自由自在
的人生境界。也就是说人要先通过内向传播上升到 “吾”，才能达到 “游”的境界。因此，“游”可说
是道家内向传播的终点，即是目的。










活动，敞开了一个广阔无垠的思想境界，从而实现对 “精神自我”的 “内观”“内乐”或 “内适”，此
时的自我有人之形而无人之情，是谓 “天人” “道人”，即 “精神自我”与道相 “冥合”和 “神契”，
22
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是谓 “内游”。［12］ “内游”就是在 “内心”世界中实现 “无所不适”“无所不至”“无所不观”的 “至
游”。因此，庄子的 “游”，从根本上看，应当是服务于 “内省”而实现的状态，通过上文所言的 “坐
忘”与 “心斋”的精神升华术，实现自我对 “道”的体认，体现为与道合一的 “超越性”境界。在这
种 “境界”中，人是自由的、无待的，因为似乎含摄了 “道”这 “绝对者”的无穷能力与智慧，消解
了智障、情障，所以这种 “游”是一种 “内向性的神秘体验”。［13］
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ABSTＲACTS
The Ｒevolutionary Impact of Emerging
Technologies on News Communication in 5G Era
Liu Jingnan
Influenced by the wave of technological innovation，the information dissemination is changing with each
passing day． New technologies and frontier theories such as big data，Internet of things，artificial intelligence，Bei-
dou navigation system，5G and so on have sprung up rapidly，and have quietly entered various fields and indus-
tries． Among them，AI，with its powerful information storage platform and intelligent information identification，ac-
quisition system and more personalized visualization application，has subverted the traditional media communication
mode， and has brought unprecedented revolutionary changes and influences on the production mode，
communication mode and consumption form of the media industry． Driven by the synergy of various emerging tech-
nologies，man － machine synergistic intelligence synergy in the field of news communication has shown great
potential and vitality，established the unique position of the ubiquitous practical application of intelligent communi-
cation，and has become the commanding point of the theory of news communication competing to seize．
Visual Symbol Construction of “Ｒoad to Tang Poetry” from
the Perspective of Urban Communication
Shen Min ＆ Ma Zhenbin
The Ｒoad to Tang Poetry is a cultural project with regional characteristics，and its three－dimensional construc-
tion has tremendous cultural tension． This paper attempts to discuss the construction of visual symbols of“the road
of Tang poetry”within the framework of urban communication，and puts forward the following ways: first，to define
the regional culture of“the road of Tang poetry”and excavate the meaning of symbols; second，to find out the key
images of each city，to establish the hierarchical arrangement of symbols，and to insert and coordinate symbols;
third，to explain the symbols at length; finally，to use other symbols for comprehensive construction． Visual com-
munication used to promote the construction of Tang Poetry Ｒoad is based on the requirements of image of the times
and regional culture spreading outward．
The Concept，Path and Target of Taoist Introvert Communication
Xie Qingguo
In the research field of Taoist communication thought，the study of speech communication thought occupies the
mainstream position． However，the characteristics of Taoism’s introverted dissemination are more distinct． There-
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fore，we put forward some points of view such as systematical and unique consciousness，Taoism’s subjective and
objective perspectives，its self－concept，the ways of such kind of communication，and the purpose of Taoism’s in-
troverted dissemination，which will push the study of Taoism’s dissemination thoughts into depth．
Fear and loveliness: The Culture of the Dead in American Animation
Xu Kun ＆ Wang Qi
Tracing back to the history of American animation，there are abundant artistic texts about the elements or top-
ics of“death”． The symbolic images include three levels: the image of the dead which is sensible and has different
shapes，the objects which are evaluated by emotion ( story) ，and memory． From the perspective of aesthetics，the
“aesthetics of the dead”in American animation is a game between“ugliness”and“beauty”: that is，the“ugli-
ness of life”in physical level is transformed into“artistic beauty”with a cartoon sense of form; the “external
beauty”in artistic form gives way to the“internal beauty”in spiritual level; and the“darkening”image symbols
often produce a black humorous color． As a result，many classical animations set off a core cultural concept: death．
Death is not only“fearful”but also“lovely”． Its specific value connotation includes: the“dead”embodied has in-
dependent aesthetic value; noble moral sacrifice and lofty good will sublimate the meaning of death; eternal love
and memory connect the other shore，and death has become a part of life． Exploring the causes of the formation of
American animation“dead culture” involves such topics as artistic origin，production concept，mass media attrib-
utes and multi－cultural blending．
Ｒesearch on China’s Image in China
———Thematic Meta－analysis of Ｒesearch Papers on
“Chinese Image” ( 2000－2018)
Wei Lu，Jiang Jialin ＆ Hu Yumeng
Nowadays，with the increasing spread of globalization，the image of China is more complex and sophisticated，
which stimulates the research enthusiasm of many disciplines． In 2008，taking the opportunity of the Beijing Olym-
pic Games，the number of papers on“China’s image”increased significantly． Ｒesearchers mostly come from sci-
entific research institutions，spanning the humanities and social disciplines of communication，literature，politics，
etc．，but lack the voice of the industry and political circles． In terms of research content，the existing literature
mainly focuses on the image of China as a whole，and examines the image construction of China in the western
world，mainly through literary works and paper media as cognitive carriers． Frequency analysis further confirms the
above conclusions． It is found that Chinese，ethnic minorities，ethnic Chinese，Olympic Games，Beijing，Confu-
cius，Sinology，socialism and so on are the symbols of scholars’study of China’s image． With the passage of time，
the research has paid less attention to the West，and paid more attention to the role of the film，documentary and
other video media in the dissemination of the image of China，and the research focuses on political，economic and
other issues． Unfortunately，most of the studies have no obvious theoretical support，nor scientific research
methods． A few studies use concepts and theories such as Orientalism，stereotype，frame theory and cultural impe-
rialism． Qualitative research methods are more than quantitative research，especially text analysis and historical a-
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